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“The 21st Hong Kong Food Festival” will be held from 23 to 27 December, 2023 at the Hong Kong Convention
and Exhibition Centre.

Along with the well-known local brands and popular stores, the festival also gathers top brands from Japan,
Korea, Taiwan, South-East Asia and worldwide. Hence, “Hong Kong Food Festival” has been the largest
Food Expo during Christmas.

Apart from the mouthwatering gourmet, the Organizer also prepare a series of onsite privilege, consumption lucky
draw and activities, such as “Star Kitchen” , in order to stimulate onsite purchase and attract more visitors, With
a continuous increase in the number of visitors, it is estimated that there will be over milion attendances at the
event in 2023. Along with Organizer’s online, offline and onsite promotion, Hong Kong Food Festival is definitely
a golden sales opportunity during Christmas!

overnd 000 boothsy

(The above number included all concurrent expos in 2022)
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Visitors’ Average Purchase Amount
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;:asg, Food Of Japan, Kore®”
Awan & Local Snacks Zon®

Health Farm

Kowloon Dairy Limited
Herbs Generation Intemational Limited
PARKnSHOP

Lung Fung Pharmaceutical
Yan Yue Tong

Zhen Pin Li Jia

Tung Chun Soy Sauce
Wing Wah

Hang Heung Cake Shop
Garden

Kawai

Wai Yuen Tong

Haoi Tin Tong

Super Star Group

Sao Tao

Chewy Intemational Foods
Watsons Water

Yakut

Hung Fook Tong
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* Milk Top

* Market Place by Jason
* Pokka Cafe
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Merationa) Gourmet, W™
Coffee & Dessert ZoNe

R0 EES RBE 5 hE Previous Exhibitors and Brands

Snow Breweries
Shanghai Food
First Edible Nest
Yummy House
Meinki Japan

Vita Green

CR Care

Ma Pak Leung
Tung Fong Hung
Nam Pei Hong
Wang Chao

Tian Yuan Xiang
Maruwa Japanese Food Limited
Health Works

Han Yin Hong

Kai Tai Hong Kong
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More exhibitors, not able to exhaustive
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To increase market share
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Mr. Chan

“| haven't bought enough foo
shop more as | am also preparing

*Date source: on.cc
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To boost sales timely

To keep track on industry information
and ensure effective brand positioning
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Qmix Group-NOS+
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SME Export Marketing Fund, eligible exhibitors could enjoy 50%
of the participation fee rebate.
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To introduce latest products or services for
potential customers
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To explore new customers base
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Yan Yue Tong

“The traffic was even better than last year
because more people are wiling to spend. There
were many high-spending-power customers, so
we were satisfied with our sales transaction.”

*Date source: On-site interview

Health Farm

“It was our first time participating in the exhibition
and it could increase our brand awareness by
promoting our products. The customers were
wiling to spend money.”

*Date source: On-site interview

Qmix Group-NOS+

“The traffic was good this year. The purchasing
power was higher than the past. As Chinese
New Year was approaching, the customers
were willing to spend more money to prepare
for it.”

*Date source: On-site interview

Visitors’ Comments
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Ms. Leung

d yet. | will continue to
for Chinese New Year.”

“| have bought different kind of things, like seafood, shrimp,
scallops, lamb, beef, pork, chicken wings, we would buy

everything at a reduced price.”
*Data Source: -CABLE
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Joint Promotion Programme
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An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’ t miss out the opportunity on reinforcing your brand image.
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Organizer widely distributes over 1 million of complimentary
tickets to retail stores, restaurants, housing estates, organizations,
and sends invitation Postcard to new occupation buildings.

IBEHIRZE# On-show Advertisement

BN ES Tote Bag Advertisement
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Tote bags will be distributed to visitors durlng the exhibition ’ o i

period at the Ticketing Counter. Exhibitors are welcome to make EBE BN KL « Facebook®EH * YouTube »

advertisements on tote bags to increase brand exposures by Instagram * {E RMEESE2EEEN
having the visitors getting in touch with the brand just at the door.

AHZ Admission Ticket I
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Through buying the admission tickets at Ticketing Counter, ﬁmgﬁﬁg Other Promotion Programme

exhibitors’ message can pass to target customers directly. _ .
£2 4 65 Stage Programme Z tib @SR Diversified Advertising
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Expo info and Exhibitor promotional information will be
showcased on our online platforms, such as website,
Facebook page, YouTube, Instagram, WeChat and Weibo.

ig;gzé EETESHARER : Q + Entrance light-box ads  + Backdrop ads  « Banner ads
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Invited chefs, celebrities and foodie KOL (7 Iﬂiﬁﬁﬁﬁ On-site Gimmicks

to share their experiences and methods | = ‘;:“és-;. i . BEIES
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Show Guide Advertisement / Wow Coupon - BT ERSARFE TS
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T+ 2REEVEAESRIEES - K5 2 (for lucky draw, gimmicks on stage and door gifts)
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Organizer widely distributes Show Guide
and Wow Coupon at Ticketing Counter

and in-hall organizer counters to attract » Stamp Your Way to Festive Delights
more targeted customers.

* Product launch

 Demonstration for products/services
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Welcome for enquiry about tailor made promotion campaign.
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The Organizer wil start mass online and offline promotion 3 months before show, including MTR and bus body advertisement, TV,
radio and major newspaper advertisement, online media and platform promotion, etc. Besides, the Organizer partner with well-known
chain stores, restaurants, developers, property management, associations, to distribute milion of complimentary tickets at over 100 spots!

rtisement

FA 48 BRI Aa F B D A IE F ]‘“ﬂ: 4 BB S REEERE  12-Sheet, 4-Sheet Light box and Whole Escalator Crown advertisement
Eos, FORAEE4EEES R AED 2B at all major MTR stations, and advertisement on KMB bus body.

e e T o Displaying outdoor Bilboard and Digital Panel at crowded places
REEMEESFNRETFRES such as Nathan Road, Mong Kok etc.
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TV, Radio and Major Newspaper, Magazine, Online promotion and media coverage
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Yahoo ¥1# - EESEHIE * Baby-Kingdom » FE:IHE »
Cosmopolitan ~ Try.Eat! £

TVB, i-Cable, Headline Daily, Sing Tao, HKET, On.cc, Ming Pao,
Wen Wei Po, Commercial Radio, Weekend Weekly, U Lifestyle,
Unwire, Yahoo News, HK Golden, Baby-Kingdom, HK Discuss,
Cosmopolitan, Try.Eat! etc.
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More Promotion and e-complimentary tickets distribution channels,
for example, McDonald’s, MTR App, PetroChina, Caltex HK,
Hong Kong Hospital Authonty, Sun Hung Kais properties and shopping
malls, Gaw Capital’s shopping malls, China Resources Properties,
HKGCC, CGCC, Century 21 and Midland Club etc.

Participation Format

TEAERGT 33 (A Standard Booth : 3m x 3m ( 9 square meters )

BEEE | G KBNS 05078/ $393TT Participation fee : HK$3,050/ US$393 per square meter

5 it CERR - HEE - ATEME - 2HIE S 13REF - Facilities : Partitions, carpeting, fascia with company name,
AT - FRRBREARE 2o, Freicn e £ O

ZEHIET - R8T Raw Space : Atleast 18 square meters

ZREH . BF A RENE2,7507T/525F355TT Participation fee : HK$2,750/ US$355 per square meter

= BEREARRRE Facilities : Cleaning service and basic security service

&K i B g T ViRt I Payment

BEERESIISRERBIFE0%2 £ » B2E T EjAEE A deposit of 50 % of the total amount must be paid upon confirmation.
: = - e A crossed cheque should be made payable to "Hongkong-Asia
[EBENREEEERAT]] - BRRERRES 3 BRI Exhibition (Holdings) Ltd." with the balance should be payable 3 months
B AHAE RS MEIHERRITISEEBMEE - ERE prior to the exhibition. Failure to pay on time will mean withdrawal from
180 =5 BN TEYS T IRIE o the exhibition. [t is at the organizer’'s sole discretion to re-sell the booth.

The entire paid deposit will then be forfeited.
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Organizer’ N Hongkong-Asia Exhibition (Holdings) Ltd.

EHILEERE228551218  12th Floor, 228 Electric Road, North Point, Hong Kong
EEEE Tel: (852) 2591 9823 {HE Fax: (852) 2573 3311 EEH E-mail: hkexhi@hka.com.hk #il Website: www food-expo.com.hk



