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Golden Sales Opportunity in X’ mas just at Food Festival
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“The 22nd Hong Kong Food Festival” will be held from 25 to 29 December 2024 at the Hong Kong Convention
and Exhibition Centre.

Along with the well-known local brands and popular stores, the all-embracing exhibition also gathers top brands
p from Japan, Korea, Taiwan, Southeast Asia, and worldwide, making the “Hong Kong Food Festival” the highest
o attendance Food Expo during Christmas.

Apart from the mouthwatering gourmet, the Organizer also prepares a series of onsite privileges, consumption
lucky draw, and activities, such as the “Christmas Delights Giveaway”, which distributes various free food and
beverages daily, with a continuous increase in the number of visitors, along with the Organizer’s online, offline,
and onsite promotion, the Hong Kong Food Festival is a golden Christmas sales opportunity!
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Market Place by Jason
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Shkhd

PARKnSHOP

Yakult

Kowloon Dairy Limited
Four Seas Group
Horlicks

CPF HK

Herbs Generation International Limited

Market Place by Jason

Lung Fung Pharmaceutical

Yan Yue Tong

Zhen Pin Li Jia

Health Farm

Tung Chun Soy Sauce
Wing Wah

Hang Heung Cake Shop

Garden

Kawai

Wai Yuen Tong
Hoi Tin Tong
Super Star Group
Sao Tao
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Milk Top
Pokka Cafe
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Chewy International Foods
Watsons Water

Hung Fook Tong

Snow Breweries

Shanghai Food

First Edible Nest

Yummy House

Meiriki Japan

Vita Green

CR Care

Ma Pak Leung

Tung Fong Hung

Nam Pei Hong

Wang Chao

Tian Yuan Xiang

Maruwa Japanese Food Limited
Health Works

Han Yin Hong

Kai Tai Hong Kong

Milk Top

Pokka Cafe
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More exhibitors, not able to exhaustive J
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CPF HONG KONG COMPANY LIMITED

“It was our first time participating in this exhibition,
and most of the visitors were willing to consume.
Through the advertisement on Mtr and social media,
coupled with the festive Christmas atmosphere, the
traffic was out of my expectation!”

"Date source: On-site interview

Tai Po Chun Hing Ltd

“The traffic was even better than last year. There were
many high-spending-power visitors, so we were satisfied
with our sales transaction!”

*Date source: On-site interview

KONG KEE

“The exhibition could increase our brand awareness
by promoting our products through different channels
like Mtr Ads and social media. The purchasing power
of visitors was quite high.”

"Date source: On-site interview
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Joint Promotion Programme
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An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’t miss out the opportunity on reinforcing your brand image.

JEEHiZE{E Pre-show Advertisement

ABEE# Complimentary Tickets
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Organizer widely distributes over 1 million of complimentary tickets
to retail stores, restaurants, housing estates, organizations, and
sends invitation Postcard to new occupation buildings.

EEHiEZE{# On-show Advertisement
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Tote bags will be distributed to visitors during the exhibition
period at the Ticketing Counter. Exhibitors are welcome to make
advertisements on tote bags to increase brand exposures by having
the visitors getting in touch with the brand just at the door.

AE# Admission Ticket
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Through buying the admission tickets at Ticketing Counter, exhibitors’
message can pass to target customers directly.

BOSIE R X Christmas Delights Giveaway
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The booth will distribute various free food £
and beverages every day.
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Show Guide Advertisement / Wow Coupon
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Organizer widely distributes Show Guide and Wow Coupon at
Ticketing Counter and in-hall organizer counters to attract more
targeted customers.
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BB T IR AY A E L « Facebook®B H ~ YouTube ~
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Expo info and exhibitor promotional information will be showcased
on our online platforms, such as website, Facebook page, YouTube,
Unbox video, Instagram, WeChat and Weibo.

H{th &5 #5138 Other Promotion Programme

Z it ESRH X Diversified Advertising
- BBALIEHEES - 255RES - BAEMES
+ Entrance light-box ads + Backdrop ads + Banner ads

IRIZEFE On-site Gimmicks
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+ Product sponsorship
(for lucky draw, gimmicks on stage and door gifts)
* Product launch
« Demonstration for products/services

» Stamp Your Way to Festive Delights

IHRBREASEEESIECEEEEHE  BEl -
Welcome for enquiry about tailor made promotion campaign.



BE% LR TS Mass Show Promotion
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The Organizer will start mass online and offline promotion 3 months before show, including MTR advertisement, TV (Scoop), radio and major
newspaper advertisement, online media and platform promotion, etc. Besides, the Organizer partner with well-known chain stores, restaurants,
developers, property management, associations, to distribute million of complimentary tickets at over 100 spots!
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12-Sheet, 4-Sheet Lightbox and Whole Escalator Crown advertisement
at all major MTR stations. Displaying outdoor Billboard and Digital Panel
at crowded places such as Harbour North » Most Town and MCP etc.
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TV, Radio and Major Newspaper, Magazine, Online promotion and media coverage
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Christmas Tote Bag Redemption Booth 439
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TVB (scoop), Radio and Major Newspaper, Magazine, Online promotion
and media coverage TVB, i-Cable, Headline Daily, Sing Tao, HKET,
On.cc, Ming Pao, Wen Wei Po, Commercial Radio, Weekend Weekly,
U Lifestyle, Unwire, Yahoo News, HK Golden, Baby-Kingdom, HK Discuss,
GCosmopolitan, Openrice, Holiday Smart, My Cookey, Topick, etc.
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More Promotion and e-complimentary ticket distribution channels
including Matsumotokiyoshi, Cinema City, Yuu App, MTR App, Bossini,
Samsung Wallet App, Wheelock Properties, PetroChina, Caltex HK,
Hong Kong Hospital Authority, Sun Hung Kais properties and shopping malls,
Gaw Capital's shopping malls, China Resources Properties, HKGCC, CGCC,
Century 21 and Midland Club etc.

Participation Format
Standard Booth : 3m x 3m ( 9 square meters )
Participation fee : HK$3,355/ US$432 per square meter

Facilites : Partitions, carpeting, fascia with company name,
2 spotlights, 1 information desk, 2 chairs,
cleaning service, basic security service

Raw Space . At least 18 square meters
Participation fee : HK$3,025/ US$390 per square meter

RO FEREARRRE Facilities : Cleaning service and basic security service
553X 5 5 B i T AT HI Payment

SRENRFITSRRBIHAMN0%EMHE - BIRXFRER

[EETNREEEBRAE] - BRAREES 3 E/F
i BB R - MEMESRITERMLE - ERE
B RIEHAERE -

A deposit of 50 9% of the total amount must be paid upon confirmation.
A crossed cheque should be made payable to "Hongkong-Asia
Exhibition (Holdings) Ltd." with the balance should be payable 3 months
prior to the exhibition. Failure to pay on time will mean withdrawal from
the exhibition. It is at the organizer’s sole discretion to re-sell the booth.
The entire paid deposit wil then be forfeited.
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Organizer’
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N Hongkong-Asia Exhibition (Holdings) Ltd.

12th Floor, 228 Electric Road, North Point, Hong Kong

EERA Tel: (852) 25919823 {HHE Fax: (852) 2573 3311 EEE[ E-mail: hkexhi@hka.com.hk #ill Website: www.food-expo.com.hk



