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Golden Sales Opportunity in X’ mas just at Food Festival
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“The 23rd Hong Kong Food Festival” will be held from 25 to 29 December 2025 at the Hong Kong Convention
and Exhibition Centre.

Along with the well-known local brands and popular stores, the all-embracing exhibition also gathers top brands
" from Japan, Korea, Taiwan, Southeast Asia, and worldwide, making the “Hong Kong Food Festival”’ the highest
° o attendance Food Expo during Christmas.

Apart from the mouthwatering gourmet, the Organizer also prepares a series of on-site privileges, consumption
lucky draw, and activities, such as the “Christmas Delights Giveaway”, which distributes various free food and
beverages daily, with a continuous increase in the number of visitors, along with the Organizer’s online, offline,
and on-site promotion, the Hong Kong Food Festival is a golden Christmas sales opportunity!
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of visitors will visit again
15% -
2 Family HKSS00LUT  HK$500  HK$3000 HKS5,0001 Lk
1518 Couples s > 5 e

F5 A/EH Teenagers/Students

HEE% Professional Buyers HK$500 HK$2,999 HK$5,000 HK$5,000




Tasty Food of Japan, Kore®"
iwan & | ocg) Snacks Z07°

od, Daily Esseﬂ'i‘a\‘se
Q“aliiy Dried Seafood Z0©

;é' HEEBREE Themed Zones

Inten National Gourmet, \Nine
Coffee & Dessert Zone

A EES EE RS Previous Exhibitors and Brands

» TS PARKnSHOP * BHERFRS Chewy International Foods
* mh%E Yakult * [EEKZEEK Watsons Water
* NBEHEECAIBRARR/AT  Kowloon Dairy Limited *IRIRE Hung Fook Tong
* PUNER Four Seas Group * FIEIRA Snow Breweries
SR VA Horlicks * B4R Shanghai Food
* CPF HK CPF HK * HHEEME First Edible Nest
* BIREEBIRAR Herbs Generation International Limited ~ *  ZETkAE Yummy House
* Market Place by Jason Market Place by Jason * HA# Meiriki Japan
* pEEEE Y Lung Fung Pharmaceutical FOMYSRE Vita Green
* {ZfHE Yan Yue Tong * FEHE CR Care
* IBEER Zhen Pin Li Jia * EAER Ma Pak Leung
* HRES Health Farm * HGHIEEE Tung Fong Hung
* FEIZER Tung Chun Soy Sauce * mgAbAT Nam Pei Hong
* SBERE Wing Wah * FEEHESE Wang Chao
* IEEZHE Hang Heung Cake Shop x HEZE Tian Yuan Xiang
*  F2iE Garden * AMEXERBRAT  Maruwa Japanese Food Limited
* KAWAIHZARFFRAL Kawai * BERIE Health Works
* fTE Wai Yuen Tong *  ERENAL Han Yin Hong
* JBRE Hoi Tin Tong K BQFREEE Kai Tai Hong Kong
* BEEE Super Star Group * Mik Top Milk Top
s’ EHkRE Sao Tao t Pokka Cafe Pokka Cafe
EZSEG TR

More exhibitors, not able to exhaustive
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| \ To increase market share Stable market position To introduce latest products or services for °
° potential customers *
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| . To boost sales timely ) To explore new customers base .
| BRmISRIEN - B RREER SER TH/NRTISHEE  Elgible exhibitors can receive up to ‘
® To keep track on industry information H& 52 58EE™®™  $100,000 in "SME Export Marketing ®
i and ensure effective brand positioning EBAAESEI0ETTER)  Fund" for each exhibition e
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SEBEEE Exhibitors’ Comments

REGKKEGREAR ACME ASIA HOLDINGS LIMITED
"HErTEE+HEE  IRSEEMEZS  “l am highly satisfied participating in this exhibition.
ﬁg B SIEATIET o SIS L | | A significant number of local vjsitqrs were willing

to support local brands, resulting in decent sales

performance.”
FE RO RiHaM "Date Source: On-site Interview
- E_EFFBRAS SOUPERBABY INTERNATIONAL LIMITED
FAEA,,,JE,%H )\iz,,,—k—_t,éﬁ ATEE © “The traffic was excellent, and the willingness to spend
EeS{E@IMEES - among visitors was notable. The Organizer's promotion

was also sufficiently effective.”

i . - "Date Source: On-site Interview
FE IR RSahMHE

SINO MORUS HONG KONG SINO MORUS HONG KONG COMPANY LIMITED
COMPANY LIMITED “The exhibition had a significant footfall, visitors showed
FrErEE NEZ  mEE&+458 ;.  strong purchasing power. The “X’'mas Wow Coupon”

AEIEHASNEENETMBERRNE - provided by the Organizer could further stimulated
o ) consumer spending.”
R SR "Date Source: On-site Interview

.. LT Vis

X Mrs Pang

T et i s * RS K Ed A “I am satisfied with the variety and pricing of the
HEIEATERAE AR AEBREME - (AHSFH) exhibits. Despite the poor economy in Hong Kong,

HEE ﬁ'A’jt RERFE  ARHZELRENEFESHEE - RE511L my purchasm? intention this year has not been

fAH © affected. | will buy as long as | am interested in
*ﬁwm : HKO1 the product, without setting a budget.”
*Data Source: HKO1

B Mr. Shaw
TEEREVEEE TS00ZTHEBR T ~ /\EEEESARLE  HEBA  “At the Food Festival, | spent over 500 dollars

)&ij‘ﬂa’ € I'lb; o o o e © —l

. buying dumplings and ‘other frozen foods. | find
{EEEE - the prices decent.’
KRR © AMT30 *Data Source: AMT30
Bit Ms Lu
EERERTTORS REUNERE T A S e
KERIRIR ¢ YahooRh E *Data Source: Yahoo News

Mr. Wong and his family

ERE-R “I brought a suitcase specifically to store goods,
TS ER T ARITAEZREE S » STEIE L EIASUABSIFZHES » A am planning to buy some food that | tried last time
ETETET - arr?d four&deel|c1cf<us | r(wja\lfle already spent over a
it et thousand Hong Kong dollars.

*Data Source: Yahoo News
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Joint Promotion Programme

REZEBESIIHNSHNEGE - AREE - 2ET15H !
BE-SRARGHBNELE  IHELNERFNERNESR  TEREBERNZEE - 221568

An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’t miss out the opportunity on reinforcing your brand image.

JEEHiZE{E Pre-show Advertisement

AZBE# Complimentary Tickets

THREEREE B RABRS T
Bl R BFERAREDR  #i8
% TEBHFFENAUNET -

Organizer widely distributes over 1 million of complimentary tickets
to retail stores, restaurants, housing estates, organizations, and
sends invitation Postcard to new occupation buildings.

EEHiEZE{# On-show Advertisement

B ES Tote Bag Advertisement

ABNREPEEEZRAASAL ot By
RETES  2EEAETIEERES =

S ABATE IR - 120
RIS RIS S - ANSTE
Z IR BIREHE -

Tote bags will be distributed to visitors during the exhibition
period at the Ticketing Counter. Exhibitors are welcome to make
advertisements on tote bags to increase brand exposures by having
the visitors getting in touch with the brand just at the door.

AE# Admission Ticket

EEEE"%?‘ElﬁﬂﬁﬁEUE;@EﬁF%E’J k
1% ZEMEREEZRREH -

Through buying the admission tickets at Ticketing Counter, exhibitors’
message can pass to target customers directly.

EBIE R X Christmas Dellghts leeaway

E5A T ERMGE ) IREIhREIREEE
TABAL » LLEEEZM -

The booth will distribute various free food
and beverages every day.

REHT / HEEFH
Show Guide Advertisement / Wow Coupon
FHEEBREZRRIBEARBES
mT o IEETRSEREREZEFASL |
AT Z2EEFEAESRIEERS - B |
BEER - -

Organizer widely distributes Show Guide and Wow Coupon at
Ticketing Counter and in-hall organizer counters to attract more
targeted customers.
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FXKEH S5 Online Promotion
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BB T IR AY A E L « Facebook®B H ~ YouTube ~
BiH -~ Instagram ~» IERMBESELEREH -

Expo info and exhibitor promotional information will be showcased
on our online platforms, such as website, Facebook page, YouTube,
Unbox video, Instagram, WeChat and Weibo.

Hith 58518 Other Promotion Programme

‘

Z it EES R Diversified Advertising
-EREAOBHES - 2BR58ES - ZAEBES

+ Entrance light-box ads + Backdrop ads  « Banner ads

IRZEFE On-site Gimmicks

- EBES
(ftihEg « & L BEHNERGASERZA)

BITHERRNE
 E R RFE R ED
- TR EEE

* Product sponsorship
(for lucky draw, gimmicks on stage and door gifts)

* Product launch
« Demonstration for products/services

+ Stamp Your Way to Festive Delights

ATEl - BUMERE -

Welcome for enquiry about tailor made promotion campaign.



BE% L R3PS Mass Show Promotion

AEEEEIEAETEZG LESTER  BEMERLEES SREALES - EARELERSESF - MAZ:EH
TEE - REE-WED  YETERTESME MEBI00EAZER - 8 BEFREBAERABESTTEERZR!
The Organizer will start mass online and offline promotion 3 months before show, including MTR advertisement, TV Placement Marketing,

radio, online media and platform promotion, etc. Besides, the Organizer partner with well-known chain stores, restaurants, developers,
property management, associations, to distribute million of complimentary tickets at over 100 spots!

B {8 Mass Outdoor, MTR and Tram Body Advertisement

B E P IR - BN R R R R

TSRS E 1 23 KIBFEES ~ ATMEFEES R IEEMES 12-Sheet, 4-Sheet Lightbox and Whole Escalator Crown advertisement

%, A EEEE R AT E 2 EANREEE R - HiiHA0ELS at all major MTR stations. Advertising on Tram Body, displaying outdoor
. . < < e S L o Billboard and Digital Panel at crowded places such as Ginza Square,
P 3 o N N S o

ALREE - ARG - TEHAR DS BT RAES MOKO, Harbour North, Most Town and MCP etc.

Eibl - B5 - HEtES - f ERRRRAE M - MEREHE

TV, Radio, Magazine, Online Promotion and Media Coverage

TVB News ~ lRERFEE ~ BiEHE - MEE L - on.ccHE »
£E EBEE - NOWFE - HKO1 ~ BA%R ~ &7 H3R ~ AM730 ~
CosMart » Home Journal ~ TOPick ~ ULifestyle ~ #71E25f -
EHXEBEK - HOYEI A ~ fdflarhoTV ~ Sasa Channel »
Holiday Smart ~ 37T ~ {8¥iE% -

TVB News, TVB Scoop, i-CABLE News Channel, Commercial Radio
Hong Kong, on.cc News, Sing Tao News, NOW News, HK01, Ming Pao,
Hong Kong Economic Times, AM730, CosMart, Home Journal, TOPick,
ULifestyle, Weekend Weekly, HOY Home Fix, KOL arhoTV, Sasa Channel,
Holiday Smart, Baby-Kingdom, OrangeNews.hk etc.

BEERRIKREARRGRE

it icRES « AL BEE - KI5 IRERSE « SLEEE I » Hopewell
Cluster ~ FEJLBEFR/D ~ FIEREEME ~ BreadTakiEE ~ EESEEE -
S—EMEER  RIFERCEME - HEEEEM - Dr. Kong
R EPIE - FHFKE ~ Beans ~ Storellet ~ Global Link »
BMEMHE -

More Promotion and e-Complimentary Ticket Distribution Channels
MOKO, Harbour North, People’s Place, SF Express, KMB, Hopewell
Cluster, Dragon Centre, Watami Group, BreadTalk Group, Taste -
Gourmet Group, Nabe One Hong Kong, Tim Ho Wan, Crystal Jade,
Dr.Kong, Suning, Beans, Storellet, Global Link, Ging Sun Ho, etc.
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2R R Participation Format
FEXERT ¢ 3K X 3K (TR ) Standard Booth : 3m x 3m ( 9 square meters )
BEEH . §FEHKEME3,6907T/5£F47670 Participation fee : HK$3,690/ US$476 per square meter
B i B - HEE - ASIREE - 2R IE S BRREF - Facilities . Partitions, carpeting, fascia with company name,
s . 2 spotlights, 1 information desk, 2 chairs,
BRAET - BRRBRESRR cleaning service, basic security service
ZEHHEGT - RAMBFEFHRK Raw Space . At least 18 square meters
SREM : ST AKELE3,3287T/5FE4297T Participation fee : HK$3,328/ US$429 per square meter
RO FEREARRRE Facilities : Cleaning service and basic security service
E A TR =T
3K 5 B i Lt E Payment
BEERESIIRESHIEE 0% 28 » 25 Y E=I40EEE A deposit of 50 % of the total amount must be paid upon signing the
. i — e = S participation contract. A crossed chegue should be made payable to
[ERATEMNREEEBRAS] - BRAERRES 3 @Rz "Hongkong-Asia Exhibition (Holdings) Ltd." with the balance should be
A BEREEEER c MEMEBRITISEEMEE - ERB payable 3 months prior to the exhibition. Failure to pay on time wil mean
s STEGS TR IRE o withdrawal from the exhibition. It is at the organizer’s sole discretion to

re-sell the booth. The entire paid deposit wil then be forfeited.

TS, I.IV.%%E&W@%(%@)%MQ%
Organizer’ b Hongkong-Asia Exhibition (Holdings) Ltd.

B AE®RE228%E1212  12th Floor, 228 Electric Road, North Point, Hong Kong
TERE Tel: (852) 2591 9823 {HHE Fax: (852) 25733311 EEE E-mail: hkexhi@hka.com.hk #Bit Website: www.food-expo.com.hk



