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“The 24th Hong Kong Food Festival” will be held from 24 to 28 December 2026 at the Hong Kong Convention
and Exhibition Centre.

In addition to well-known local brands and popular eateries, the exhibition also brings together gourmet food
and fine wines from around the world, featuring Japanese, Korean, Taiwanese, Southeast Asian, and other
international brands. The aim is to offer a diverse range of products to attract more visitors and tourists, making
the “Hong Kong Food Festival” the largest indoor Christmas food exhibition in terms of attendance in the city.

= During the peak of the Christmas shopping season, retail market is buzzing with excitement! Supported by the
. event’s powerful online and offline promotions and extensive on-site advertising, the Hong Kong Food Festival
stands as the ideal platform for businesses to capture the golden Christmas sales period. The Organizer has
planned a variety of on-site rewards and interactive activities to deliver delightful experiences for visitors,
guaranteed to draw massive crowds. Year after year, attendance at the Hong Kong Food Festival continues
to rise, enjoying overwhelming popularity and offering limitless sales potential!
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PARKNSHOP

Yakult

Kowloon Dairy Limited
Four Seas Group
Horlicks

CPF HK

Herbs Generation International Limited
Market Place by Jason
Lung Fung Pharmaceutical
Yan Yue Tong

Zhen Pin Li Jia

Health Farm

Tung Chun Soy Sauce
Wing Wah

Hang Heung Cake Shop
Garden

Kawai

Wai Yuen Tong

Hoi Tin Tong

Super Star Group

Sao Tao
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Milk Top

Pokka Cafe

Chewy International Foods
Watsons Water

Hung Fook Tong

Snow Breweries

Shanghai Food

First Edible Nest

Yummy House

Meiriki Japan

Vita Green

CR Care

Ma Pak Leung

Tung Fong Hung

Nam Pei Hong

Wang Chao

Tian Yuan Xiang

Maruwa Japanese Food Limited
Health Works

Han Yin Hong

Kai Tai Hong Kong

Milk Top

Pokka Cafe
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More exhibitors, not able to exhaustive
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To keep track on industry information
and ensure effective brand positioning
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YIP CHEONG FOOD COMPANY LIMITED

“Many customers stayed in Hong Kong to spend,
and the overall foot traffic exceeded our expectations,
with sales also increasing. We also noticed that the
event’s promotion in all aspects was very sufficient.”

"Date Source: On-site Interview

CHINA MERCHANT CONSULTANTS LIMITED

“After participating in the exhibition, more people have
become familiar with our brand. Overall, we are very
satisfied with the visitor traffic at the exhibition, and our

sales have also increased significantly.”

"Date Source: On-site Interview

SHEK LEI NOODLE LIMITED

“We chose the Food Festival mainly to increase our
brand awareness and let more people know about us.
This year, the visitor traffic was very high, and the

willingness to spend was also strong.”
*Date Source: On-site Interview
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Ms. Cheung and her family

“| often come to the Food Festival because there's food here
and the prices are favorable. If | find something suitable,
I'll buy more.”

*Data Source: HKTKWW

Mr. Chu and his family

“I just bought HK$1,000 worth of dried seafood, sea
cucumbers, and other New Year goods. We 're not traveling
abroad this holiday, so | brought my daughter here for a stroll,
treating it as a family activity. Other family members bought
even more someone spent nearly HK$10,000.”

*Data Source: HK Commercial Daily

Mr. Leung

“The main purpose is to buy some festive items, such as
ginseng and dried seafood. There’s a wide variety of snacks
here from al over the world, offering plenty of choices.”

*Data Source: HKCNA

Mr. Wong and his family

“| brought a suitcase specifically to store goods, am planning
to buy some food that | tried last time and found delicious.
| have already spent over a thousand Hong Kong dollars.”
*Data Source: Yahoo News
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Joint Promotion Programme
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An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’t miss out the opportunity on reinforcing your brand image.

B8 )25 {# Pre-show Advertisement FXR{E# I 53 Online Promotion

Al5B8#% Complimentary Tickets P J: S{E Onlme Promotlon
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Organizer widely distributes over 1 million of complimentary tickets
to retail stores, restaurants, housing estates, organizations, and =y
sends invitation Postcard to new occupation buildings. "
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Tote bags will be distributed to visitors during the exhibition

period at the Ticketing Counter. Exhibitors are welcome to make Expo info and exhibitor promotional information will be showcased
advertisements on tote bags to increase brand exposures by having on our online platforms, such as website, Facebook page, YouTube,
the visitors getting in touch with the brand just at the door. Unbox video, Instagram, WeChat and Weibo.

A% Admission Ticket
BENEZEMBENESREESN
TUR AR SR RS C RS £ FT{LEEH Diversified Advertsing
Through buying the admission tickets at Ticketing Counter, exhibitors’

message can pass to target customers directly. -BBEANEHRES - 855RE - SNERES

) « Entrance light-box ads + Backdrop ads + Banner ads
HEoSiISE B A% Christmas Delights Giveaway
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The booth will distribute various free food
and beverages every day.

Hitt 5 #5138 Other Promotion Programme
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Show Guide Advertisement / Wow Coupon
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Organizer widely distributes Show Guide
and Wow Coupon at Ticketing Counter

and in-hall organizer counters to attract « Stamp Your Way to Festive Delights
more targeted customers.

« Product sponsorship
(for lucky draw, gimmicks on stage and door gifts)

* Product launch

« Demonstration for products/services

FRIERA RS REESIECEEEEE - BilEH -

Welcome for enquiry about tailor made promotion campaign.
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The Organizer will start mass online and offline promotion 3 months before show, including MTR and bus body advertisement, online media and
platform promotion, including inviting KOL and promoting on online platforms such as Facebook, Instagram, YouTube, etc. Besides, the Organizer
partner with well-known chain stores, restaurants, developers, property management, associations, to distribute millions of complimentary tickets
at over 100 spots!

s BIRGEREREBES S Mass Outdoor, MTR and Tram Body Advertisement

g
= =\ ,
- e ——
Avet i m o : \!?:"
i

JL‘

RiZRBR MRS

-

FAEPE S E 1 25 AIBRES A3 ES REEEMES  12-Sheet, 4-Sheet Lightbox and Whole Escalator Crown advertisement

T, IR RS Z AN R RS gapEs SN at all major MTR stations. Advertising on outdoor Billboard and Digital
% TR NRE S ORISR R, FHACRS, LA, S Panel at crowded places such as Ginza Square, MOKO, Harbour North,

i BB, NBBHEESINSE T RERES Dragon Centre, Kowloon City Plaza, etc.
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TV, Radio, Magazine, Online Promotion and Media Coverage

. ImetsompERETaEEMS. Socixr  TVB News » RARFE « HiRHE - on.ccR#ff ~ 2BRIE
NOWEffE ~ HKO1 ~ BRER ~ £&%H¥ ~ AM730 » CosMart ~
 EEw () g n @R TR INn Home Journal + TOPick * ULifestyle ~ ¥ffREf - ZFFH K -
HOYEEE ~ fd#larhoTV » Sasa Channel » Holiday Smart »

FTFLE - #2HE - Sunday KissH o
TVB News, TVB Scoop, i-CABLE News Channel, on.cc News, Sing
-~ Fe Tao News, NOW News, HKO1, Ming Pao, Hong Kong Economic Times,
B sy L AM730, CosMart, Home Journal, TOPick, ULifestyle, Weekend Weekly,

pe— . ., HOY Home Fix, KOL arhoTV, Sasa Channel, Holiday Smart,
Baby-Kingdom, OrangeNews.hk, Sunday Kiss, etc.
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REHEME - FEFE - Beans ~ Storellet » Global Link »
ENZ5E « FEE - NAMCO ~ X&E#8m -~ 5EtE - 588
CHARGESPOTE -

] More Promotion and Complimentary Ticket Distribution Channels
h: MOKO, Harbour North, People’s Place, SF Express, KMB, Hopewell
' Cluster, Dragon Centre, Watami Group, BreadTalk Group, Taste -
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. Gourmet Group, Nabe One Hong Kong, Tim Ho Wan, Crystal Jade,

Dr.Kong, Suning, Beans, Storellet, Global Link, Ging Sun Ho, Jumpin

Gym U.S.A., NAMCO, DS Groceries, Amap, MoneyBack, CHARGESPOT,
etc.

Participation Format

TEAERGT | 33 (9EAH) Standard Booth : 3m x 3m ( 9 square meters )
SEER  GEAKBNE3,6905T/52E476TT Participation fee : HK$3,690/ US$476 per square meter
= b EAR - HEE - ATIREE - 2HIE - 1GREF - Facilities : Partitions, carpeting, fascia with company name,
T . 2 spotlights, 1 information desk, 2 chairs,
BRET - BREBRETRE cleaning service, basic security service
ZEHUET - R 18R Raw Space 1 At least 18 square meters
BEER . §THKENE3328TT/FE429T Participation fee : HK$3,328/ US$429 per square meter
& i EEREARKRE Facilities : Cleaning service and basic security service
! = &
AT 5 ¥ Be i T VLA i Payment
BREERESIISES YIS E 0% S » SIS T ELEES A deposit of 50 % of the total amount must be paid upon signing the
s o 5 — - e participation contract. A crossed chegue should be made payable to
[EEENREGRERIRAS)] - BRERRRER 3 @AY "Hongkong-Asia Exhibition (Holdings) Ltd." with the balance should be
B RS EEER o MEEHERTHSEHBNHE - BERE payable 3 months prior to the exhibition. Failure to pay on time wil mean
18 SN TENS TSRS o withdrawal from the exhibition. It is at the organizer’s sole discretion to

re-sell the booth. The entire paid deposit will then be forfeited.
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Organizer’ . Hongkong-Asia Exhibition (Holdings) Ltd.

EEILAERE228551212  12th Floor, 228 Electric Road, North Point, Hong Kong
E5a5 Tel: (852) 2591 9823 {HHE Fax: (852) 2573 3311 EBH[ E-mail: hkexhi@hka.com.hk #Filt Website: www food-expo.com.hk



